
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Self-Guided Campus Sustainability Tour 

 
 

Authors: Maddie Loker, Alyssa Starmer, & Thomas Eckhardt 

Sponsor: Zinta Lucans 

November 15, 2024 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Table of Contents 

 
I. Executive Summary                            2 

II. Introduction         3   

III. Methodology         7 

IV. Results          8 

V. Recommendations        9 

VI. Monitoring and Evaluations              10 

VII. Budget                 10 

VIII. Conclusion                 11 

IX. Appendix                 11 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

I.      Executive Summary 



 

 

 

Problem statement 

 

Access to information regarding sustainability efforts at Western Washington University should 

be easily accessible and informative to anyone interested in researching it. Providing awareness 

of the actions taken towards this goal can help individuals make informed decisions to promote 

and protect a healthy planet. This further strengthens our quality of life for the present and future 

generations. Currently, there are few ways for people to learn about and explore all the 

sustainable efforts specifically located on Western’s campus. One way to learn an overview of 

sustainability efforts on campus is through scheduled sustainability tours, however, they are 

sparse and can be inaccessible to potential goers. Other resources are available online, however, 

these resources can be dense and hard to navigate. Finding a brief overview of how sustainability 

is manifested physically on campus is also difficult.  Our project addresses these issues and 

provides an accessible and engaging solution to increase sustainable education in Western’s 

community. 

 

Project description 

 

This quarter we developed a PDF for online viewing and a printable brochure version that 

showcases WWU’s sustainability efforts in a visually appealing and easy-to-understand manner. 

This resource will act as a separate entity from the in-person tour since the sites included differ. 

The tour contains 12 unique sites across campus, each with an informative description and links 

to learn more if desired. The tour also includes high-quality photos of sites and a custom-

designed map for site location reference. Viewers will be able to utilize this resource in two 

ways, either while walking through campus with the brochure or using the online PDF remotely.  

 

Recommendation Summary 

 

Early in the planning stage, we realized there was more information than what could fit into our 

project timeline. Despite this, we are providing a great foundation for future teams to build on. 

The next step is to implement this content into an interactive story map. Other universities, such 

as the University of Washington, have successfully created such an experience. An interactive 

map allows more information and photos since it is not restricted to dimensions like a PDF or 

brochure. Our site compilation included many other sites that could not fit inside the PDF. 

However, for an interactive version more sites are suitable. The interactive map is an ideal 

equivalent of this tour. This addition could be accomplished by enlisting the help of GIS students 

looking to apply their skills to make a difference. Both of these formats will provide different 

learning experiences. A PDF may be easier to navigate and a quicker read, but an interactive map 

can be more comprehensive of sustainability on campus. 

 



 

II.      Introduction 

 
The overarching goal of this project is to make sustainability at Western more accessible. 

Currently, the only way to learn an overview of Western’s sustainability efforts specific to 

locations on campus is to attend on-campus sustainability tours. Unfortunately, these tours are 

only held in person and occur infrequently so they are often inaccessible to most people. Anyone 

should be able to learn about Western’s campus sustainability, regardless of physical location or 

ability. Students have also expressed more curiosity surrounding sustainability at Western. It was 

recognized that there are few options to learn about sustainability without directly engaging with 

sustainable events or projects on campus. There is information online about Western’s 

sustainable efforts through the Sustainability Engagement Institute’s website, Instagram page 

and the Sustainability Action Plan. These resources succeed in being informative, however, seem 

to be distanced from what is going on physically on campus. As well as these resources are not 

intended to be very engaging or fun to look at. An online guided tour has greater appeal by 

providing concise information, in one central location, and in an engaging manner.  

 

A colorful and visual map with applicable and important sustainability features is much more 

enjoyable and engaging for viewers1. Clean visual design can relay information more easily to 

the viewer. Vibrant colors and visuals will draw the viewer’s eye to the important elements of 

the document. Consistent aesthetics also contribute to the content by giving the right visual cues, 

such as reliability.2 For example, using the typefaces and colors associated with the university 

provides the viewer with a sense of reliability to the source. A simple hierarchy, such as varying 

font size and color, will guide the reader through the document by creating a more digestible 

form of information.3 It is also a much easier way to digest the large amount of sustainability 

information available as it becomes synthesized through this format. This tour is a great way to 

highlight interesting sustainability elements that do not get enough attention. Students, staff,  

faculty, community members, prospective students, and other interested individuals, should have 

more ways to learn about sustainability without getting actively involved with groups on campus.  

 

The Sustainable Development Goals (SDGs) are a list of 17 goals as a global call to action for all 

developed and developing countries. They represent pressing global issues including climate 

action, clean energy, education, and poverty as interconnected sustainability issues that go hand 

in hand when developing techniques to combat these pressing issues. These goals are the result 

of decades of work by countries and the United Nations.4 Our project demonstrates SDG 4: 

Quality Education and SDG 11: Sustainable Cities and Communities. We are helping to support 

quality education by providing more accessible information about sustainability on campus and 

allowing anyone interested to learn about these topics remotely. Many people may be interested 

 
1Lucidspark, Information Design and Why it Matters 
2Interaction Design Foundation, What is Visual Design? 
3Interaction Design Foundation, What is Visual Design? 

 
4 United Nations, The 17 Goals 



 

in how sustainability is implemented at Western but do not know where to start learning about it. 

Our tour will help to lay out a concise framework of campus sustainability while also providing 

resources for more information as needed. Accessibility is a component that is often not 

highlighted as much as other elements of sustainability such as the environmental impact. This 

was found to be the case while categorizing all the sustainable site information we were provided 

and through personal exploration of Western. We also found that the information that contributes 

to the in-person tour, as well as more recent sustainable features, is not concisely organized or 

available to the general public as data is spread out among web pages lacking cohesion. This 

project aims to improve the organization of sustainability on campus by providing this 

information in an understandable way. By allowing sustainable information to be more 

accessible to interested individuals, Western’s sustainable community and their level of  

understanding are bound to improve. Our efforts demonstrate SDG 11, as it promotes sustainable 

information and allows the community to get more involved with sustainability, even if it is 

somewhat passive. This tour could be the starting point for many people, especially new and 

incoming students, to play a bigger role in increasing sustainability on Western’s campus.  

 

Luckily, many other universities have already implemented similar self-guided tours so we didn't 

have to start from scratch to create Western’s sustainable tour. These examples assist in 

measuring and narrowing down which features are most effective in a self-guided tour. Western 

also currently has a self-guided campus tour, which is a good reference and starting point 

relevant to this specific location. One critical downside to this campus tour is the lack of color. 

Color can significantly improve a visual design by setting the tone, drawing the viewer’s 

attention, and benefiting the overall usability of the tour; a small color palette can reinforce 

visual hierarchy, which gives users a clear path of viewing without even trying.5 This project 

seeks to create a tour that is more visually appealing and engaging with a clear color palette, 

curated sites, and concise descriptions. We found inspiration from the tours that had clean 

designs, sufficient descriptions, high-quality images, and a simple map. 

 

University of Washington Seattle has a great self-guided sustainability tour. Their website 

includes an interactive map, pdf, and information typed into the webpage. The variety of formats 

allows the reader to use whichever one works best for their experience. Looking at the PDF 

version specifically, we found inspiration in the conciseness of the site descriptions, connectivity 

between the map and descriptions, the organization of the descriptions, and supplementary 

photos. (see Appendix A) 

 

We also gathered inspiration from Portland State University’s virtual sustainability tour. This 

tour was more concise than UW, with fewer photos. However, the descriptions were more 

informational. We liked the structure of this tour specifically for Western’s smaller campus, 

rather than organization by area of campus as seen in UW’s version. While larger campuses such 

as UW benefit from site organization by location, it seems unnecessary in a fairly small and 

 
5Nielsen Norman Group, Using Color to Enhance Your Design 



 

walkable campus like Western’s. The use of white space between sites and labels allows their 

wordy site descriptions to look less daunting to viewers and allows the material to be more 

digestible. Visual hierarchy principles such as large circles numbering each site and clear 

distinction of the site titles and descriptions through varying font colors make PSU’s version a 

strong example of what a great sustainability tour should look like. While PSU utilizes colors to 

increase the readability and visual flow of their site descriptions, the color palette is minimal and 

does not overpower the important information. (see Appendix B) 

 

 

III.    Methodology 

 

For data collection, we decided that compiling a list of self-guided sustainability tour examples 

would be the most beneficial to our project. Since many other universities have already created 

similar documents, there was a wide availability of example solutions to utilize. We already have 

a decent understanding of student perspectives and desires from the tour, as well as other 

potential viewers. This will give us a better understanding of how the format and information 

provided will boost engagement of this resource. The goal of this research is to understand visual 

communication patterns and ideas that most effectively assist in the learning and engagement of 

an online tour. This knowledge is crucial in creating a successful deliverable. The visual appeal 

and engagement must be strong in order to boost engagement with interested individuals. No 

matter how good the site descriptions and selections are, the formatting must be visually 

appealing for people to enjoy this resource.   

 

We selected 9 case studies that represented a wide range of school types and tour formats. This 

number is large enough to have a broad range of tours and different visual communication 

elements. However, it is not large to the point where the data becomes redundant and takes too 

much valuable time to sift through to compare tour elements. We categorized our research into 

many categories:  

 

- Student Population 

- College size (square ft) 

- Format (PDF, interactive) 

- Number of sites 

- Image quality and quantity 

- Videos? 

- Links to resources? 

- How was it organized? (Categories, geography, etc) 

- How in-depth did it go? (0-2) 

- Narrative rating (0-2) 

- Visual rating (0-2) 

 



 

We collected both student population and college/university size since the map will be on a 

spatial scale but also would need to consider the capacity of the university to implement 

sustainable sites, given the resources available, and the vastness of topic ideas. Larger schools 

may have to map the tour differently than small schools, even if the small school has more 

sustainability resources. Large schools may have more sites to include, so an interactive map 

may be preferable over a print-size version. Additionally, large schools may need to organize the 

sites by geographic location or other categories in order to make the information more digestible. 

At smaller schools, the sites are likely to be close in proximity and also fewer in quantity, 

leading to less of a need for geographic site organization.  

 

When looking at the depth of the tours, we looked more at the level of detail in the content, 

rather than the length of the text. For example, some sites had brief summaries with links to more 

information and others had large text blocks with very descriptive explanations. We ranked these 

features on a 0-2 scale to identify which examples excelled or were more flawed. This gave us 

more flexibility in ranking compared to a yes or no scale. However, it is not as overwhelming 

with data as a 1-10 point scale. We want to keep our rankings concise but still be able to convey 

the strength of the descriptions. This way, we can look at all of the examples side by side to 

identify patterns of which components may contribute to an overall score in these categories.  

 

To create an effective tour, the descriptions must be understood by the intended viewers. 

Since the intended audience is mainly staff, students, prospective students, and community 

members, an example of a flawed description may include technical words and  jargon related to 

energy and building materials. A more suitable description in this example could be a brief 

overview of energy efficiency implementation and include links to more detailed information, 

for those who have the capacity and desire to learn more.  

 

We based our narrative and visual ratings on our previous knowledge of stakeholder wants and 

needs by analyzing the examples through the lens of possible viewers. Elements contributing to 

the score could be the balance of white space and information, conciseness of text, use of jargon, 

visual elements, and hierarchy of visual information.  

 

Good visual communication must provide a balance between text and images where neither 

element overpowers the other. Images are important to provide interest and further communicate 

the message at hand. This ties into the conciseness of information, which is essential to diminish 

distraction and simply display the most important information. This project must also support the 

brand of Western by using the same fonts and colors. This will make the document feel reliable 

and accurate since it follows a visual style that is familiar to most viewers, increasing confidence 

in the source of the document.6  

 

 
6 Interaction Design Foundation, What is Visual Design? 



 

Using an overall rating of the tour will help us generalize which tours we liked the best so we 

can compare elements of those tours and see if there were features we consistently liked between 

them. This is the same for low overall ratings; which features may have always been low-rated 

among these and why? We can see patterns with these rankings to potentially identify map 

elements that consistently were unappealing to a viewer. 

 

By collecting this information in very organized categories and then giving each example an 

overall rating, we were able to compare these examples to determine which features overlap the 

most between the examples we like the most. This was also helpful for us to determine which 

elements we commonly did not like.   

 

IV.     Results 

 
After compiling a variety of examples (See Appendix F) and creating a framework for each of 

the sites to be analyzed, several sites stood out as good reference points for Western’s 

sustainability tour. Referencing these examples, ideal qualities were extracted. Successful and 

effective tours contained 10 to 15 sites. Having too many sites makes the tour overwhelming and 

less engaging. Having too few sites leaves the viewer wanting more. With 10-15 sites, key and 

valuable information could be conveyed without overburdening. (See table in Appendix C) 

 

A key point to assisting the viewers' engagement throughout the tour is its ease of navigation. 

Elements that influence navigation include the presence of a map and the overall tour layout. The 

map is the primary element of a tour. To be effective, it should contain mostly pertinent 

information that relates to the sites or provides supplementary information. A successful map 

includes various types of visual communication principles that contribute to an aesthetically 

pleasing and practical communication device7. Consistent visual design between the map and 

descriptions, such as similar numbered icons for each site, helps to guide the viewer, creating a 

direct parallel between the map and site narratives.  

 

An important element of a tour is that the viewer feels guided. With an in-person tour, there is 

someone there to guide and narrate. For a self-guided tour, the tour acts as the tour guide. A 

successful tour is one that clearly guides the viewer. Whether the viewer is physically following 

along on campus or is engaging from a distance, they should be able to follow and understand 

the tour. Once the viewer has landed on a site, the information included needs to be succinct and 

effective in telling the story in a short amount of time. With a limited amount of space available 

and to maintain attention, site narratives need to be minimal. However, they must also provide a 

clear and direct explanation. A successful tour balances this by explaining any specific 

terminology included and briefly telling the story. If someone wants to learn more, the presence 

of a link provides that opportunity. 

 

 
7 Dyn Device, How to Create Effective Visual Communication  



 

V.      Recommendations 
 

This project serves to support many sustainable initiatives on campus and beyond. First, this 

project is tied to the SEI (Sustainability Engagement Institute) and the SEJF (Sustainability 

Equity and Justice Fund). This project should be included and highlighted on the SEI website 

under the “Sustainability at Western” tab since it is an educational resource regarding 

sustainability at Western. Another connection for this project is with Western’s Sustainability 

Action Plan. Created in 2017, this plan creates the roadmap for sustainable actions to be 

implemented across campus, some of which are included in this tour. Furthermore, this project is 

a good starting point for individuals to learn more about sustainability at Western. The next steps 

of this project are to put the tour on the SEI website and print copies of the brochure to distribute 

along campus, such as in Viking Union, the SEI office, and the Environmental Studies building. 

The tour could also gain more traction through sharing it on social media. Our recommendation 

is to communicate and potentially coordinate with related Instagram pages, such as the SEI page 

or the College of the Environment page to create a post highlighting this resource.   

 

Printed brochures can present some disadvantages, including the unsustainable nature of printing 

so many sheets, in addition to the money and labor of creating these printouts. A potential 

method to work past these issues, while still managing an in-person self-guided tour, is to place 

QR codes across the 12 sites. Viewers would be able to follow a path from the online map to 

each location and scan the QR code to learn more information. This would also allow for more 

space per site to include additional information as needed. This may also be an effective way to 

increase participation in this tour. Students and other people on campus will likely come across 

these QR codes and unintentionally learn about these sites, rather than only students seeking out 

the resource online. 

 

Our project team focused primarily on qualities associated with a PDF version of a sustainable 

tour. Through our site research it was found that interactive tours are incredibly effective. They 

provide greater engagement opportunities through their navigation and overall present more 

opportunities for narrative and images. However, our project team lacked the skills to create an 

interactive tour. For this reason, the project team prioritized organizing site information and the 

creation of a PDF. This work acts as a starting point for our next recommendation: a 

comprehensive interactive version (See Appendix G). 

 

An interactive map will expand the opportunities of an online tour. We compiled all of the sites 

included in previous on-campus sustainability tours and additional sites we selected into an 

organized document. Many of these sites were very engaging, but there was simply not enough 

room to include all of them. In the interactive version, more sites can be included, in addition to 

detailed descriptions as needed, and more images. This format may be more appealing to viewers 

who are not following along on campus since it can include multiple photos per site. There is 

also more room on the map to include icons, such as LEED-certified buildings and bike racks 

across campus. Icons serve to limit the need to read, using a small image to reflect a category. 



 

An example from Portland State’s sustainable tour is the use of a sun icon to indicate the 

presence of a solar panel. Associated with this is the presence of a key, which provides the 

context for visual cues like color or icons being employed. (see Appendix D and Appendix E). 

This is a great tool to utilize when there is more room on the map to implement these features. 

Another key benefit of an interactive map is the flexibility of editing and updating information as 

new sustainability sites develop. Reformatting a PDF and narrowing down sites can be a much 

larger challenge than adding a site to an interactive guide. 

 

The timeline for this project is broken into three phases: research, design, and implementation. 

The research phase began by interviewing Zinta Lucans, SEJF project manager and project 

sponsor for this project. This conversation included a discussion of existing resources on the 

topic, goals for the design, goals for the content, and other broad questions. From this, the project 

team gained a better understanding of the project goals and what was expected by the SEI and 

SEJF. The next element within the research phase was compiling an assortment of sustainable 

tour examples from other schools which were analyzed for various qualities. Ultimately, the 

research phase provided a background for what this project could look like. Phase two, the 

design phase, began with determining what sites would be included. From there, images were 

procured and narratives scripted. This all culminates in the tour pdf. Phase three, 

implementation, is the phase in which the tour is evaluated and critiqued by Zinta, Lindsey 

MacDonald, and others. This is an important phase as it highlights opportunities for 

improvement with the document. Once the tour has reached an ideal state and has received 

approval, it can be implemented for use. This looks like adding the PDF to the SEI website. 

Future project groups have the resources and foundation to create a comprehensive interactive 

map as another version, bringing in more viewers and accommodating all interests. 

 

VI.     Monitoring and Evaluations 

 
To track the success of this project, we can count clicks on the website to measure online 

interaction. Additionally, we can track the number of prints we make and identify the 

effectiveness of these printouts on campus by observing how long it takes for the brochure 

supply to run low. If featured on social media, insights such as likes, comments, and shares can 

be used to understand the reach of the tour to stakeholders. 

 

VII.    Budget    

 
We did not find the need to spend any money developing our project. However, printing the 

brochures to distribute on campus will cost some money in the future. Each brochure costs just 

under a dollar to print. Implementing QR codes on 12 sites across campus is a more cost-

efficient option, but may still have a cost for printing and labor to set up the codes. Additionally, 

the future team creating an interactive website may require funds if the creators are hired to do 



 

the job. Ideally, students with GIS experience will be able to take over this project as part of a 

class, so the project costs can remain as low as possible. 

 

VIII.   Conclusion 

 
After fully completing our project, it’s safe to say that we succeeded in just about everything we 

set out to do within our scope. We were able to design a visually appealing and eye-catching 

layout to house our information, make our project informative and concise to fit the limited space 

and most importantly contribute to the overarching goal of making sustainability more accessible 

to the Western community and anyone else interested in researching our efforts. As for the future 

of our project, we expect the next group of students who contribute to it to take it above and 

beyond our current limitations.
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Appendix C:  



 

College Number of sites 

University of Massachusetts 10 

University of Washington 23 

Bellevue College 8 

Yale University 17 

Arizona State University 35 

Notre Dame 88 

Portland State University 16 

Pacific University 9 

Lafayette College 13 
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Fig. University of Washington



 



 

 

Appendix E:  

Fig. Bellevue College 

 



 

Appendix F: Sustainable Tour Examples 

 
 

  



 

Appendix G: Final PDFs 

Brochure Version

 



 

 
  



 

Online Version 

 

 



 

 


